To enhance the economy
of Adams, Hancock and Pike Counties

SEEQUINCY ANNUAL REPORT 2025 through the promotion of the area
as a leisure and overnight destination.

3-COUNTY TOTALS: ADAMS, HANCOCK, PIKE ADAMS = S$132.8M VISITOR SPEND 1,100 TOURISM JOBS
$197.5M VISITOR SPEND HANCOCK S 30.7M VISITOR SPEND 214 TOURISM JOBS
$10.2M LOCAL SALES TAX PIKE S 34M  VISITOR SPEND 148 TOURISM JOBS

3-county area: total population 95,981 residents > 1,577 hotel rooms, with 804 rooms in Quincy

2024 Travel Data provided by US Travel Association

$426,020 TOTAL # OF PRINT/DIGITAL/GEOTARGETED ADS PLACED: 67 ads placed
ANNUAL BUDGET Bon Appetit, Preservation Mag, Midwest Living, NPR, Travel Taste & Tour,
IL Times, STL Times, Chicago Life, Group Tour Media, Premier Travel Media
g}.ZE%ségANT 2025 INFLUENCER STATS:
lllinois Foodie Partners / 2 campaigns: 200 Years + Flavor Tours ..... ... 433,850 people reached
Bill on the Road: Small Town Tour + Home TOUrS ......ccceevieerienieinieenien. ... over 2M views / 40K views
$1 201000 Dennis Lennox, The Christian Post > front page cover / MSN share 2.3M visits 498M / monthly viewers
HOTEL/MOTEL TAX RECEIVED
JAN-DEC 2025 BILLBOARDS: Hwy 61 Troy, MO + Hannibal .........cccoeeevveeeeceeeeeieeeereeennee. 135,588 weekly eyes on impression
$100,000 PROMOTIONAL BROCHURES 14 different brochures printed + digital .... 42K copies
CITY OF QUINCY Flipbook Digital 50 Great Things GUIAE ........cccuvieeiiiieciieeciee e 3.3K digital views

TOURISM FUNDING 2025 INTERACTIVE / TRAVEL GUIDE DISTRIBUTION: STL + Lake of the Ozarks

$35 500 hotels / attractions, State Tourist Info Centers, area hotels / attractions .... 30K distributed
’ FlipBook Digital Guide on SeeQuincy.com 2.8K digital views
SUPPLEMENTAL 2025 Direct Lead Response + FACEDOOK AdS ......ccoivieriiriirieieniieicieseeeeie e 365 guides mailed

SUMMER FLAVOR TOURS DIGITAL REACH:

Hosted 184 people into downtown Facebook annual reach: 2,406,621 views (UP 337%) w.cccveeeceeeeecveeecreeenen. 12,368 followers

Quincy from 24 different cities, producing IG annual reach: 32,141 views / reach (UP 131%)..cccceeevieneriieiienenienienieennen 2,012 followers

$7,782 in direct spending to eight local EINEWS ettt ettt et ettt e e et e e aaeeat e eaeeeta e et e ereenaeeneas 4,026 subscribers

businesses Google Ads: 6.25K clicks, with 1.36K local actions fo visit .. .... 140K annual impressions
SEEQUINCY.COM ciiiiiieiiie ettt eeteeeeciteeesteeesseeeesaseaessaeaassaeeasssaeaasseeessssesssseasnes 71K new users / up 13%

KAYAK QUINCY

Self-check rental program on Quincy Boy DIRECT RESPONSE LEADS: Midwest L’Vlng ............................................... 1411 Od—generofed leads

> 339 rentals in 2025, up by 140 rentals

with visitors from 44 new area codes SOCIAL MIRROR SUMMER CAMPAIGNS: Flavor Tours/Kayak Quincy....... .85% total engagement rate;
60-mile radius / 410,386 Impressions / 3,105 direct clicks to website 10 fimes the average of 0.07%

NEW MUDDY RIVER CRIBS VIDEOS ;
Showcasing Quincy architecture ITIDIGITAL CALENDAR .........cooviiiiiiiiceecece 1,770 tri-county events promoted

YouTube, FB, Google > 108,492 views

EVENTS SUPPORTED BY SEEQUINCY

Quincy Shootout, Great River Eagle Days, Q-Town Baseball Tournaments, Flavor Tours, Fishing for Freedom, Pepsi Little People’s Golf Tournament,
Midsummer Arts Faire, Blues in the District, Friends of the Trails Ultimate Ride, Oktoberfest, Early Tin Dusters Fall Color Run, Quincy Preserves Home Tours,
Private Home Tours of Quincy, Tri-County Catfish Trail, Mississippi Valley Wine Trail, Quincy Grand Prix, Sugar Cookie Classic, Psycho Billy Cadillac
Racing Tour, Santa Zephyr, Juneteenth, Disc Golf Tournament, ACS IL Billiards Tournament, Gem City Concerts, Greater Midwest Pool Association
Junior Tournament, Quincy Freedom Fest, Fall-Con/Great River Film Festival, Father Tolton Pilgrimage, Tolton Speaks film premier, Independent filming
of Death of a Brewer, Paddle Up tournaments, Rotary Peace Pole, International Trade FAM Tours with German travel agents & IPW frade show,
Art Walk, Nature Trail East Grand Opening, Brooke Trantor’s short film series, Madden Media filming for lllinois Office of Tourism outdoor feature,
Morris Columbus Travel Show, Tri State Speed Puzzling & Cubing event, Quincy Derby, Adams County Bicentennial events

SEEQUINCY BOARD OF DIRECTORS
CHAIRMAN Jeff Scott, Kent Snider, Joi Austin, Jarid Jones, Eric Entrup, Amy Graham, Gina Sheurman,
Brian Fox, Caroline Poles

iingis SESOUINCY EEUNeas

EXECUTIVE DIRECTOR Holly Cain, PR/MARKETING MANAGER Lori Tuttle, OFFICE MANAGER Megan Masterman
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